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Your wine brand, fully developed through a structure designed

around your investment and commercial goals.



Location

Mendoza, globally recognized as a Great Wine Capital, is the epicenter of Argentina’s wine industry and one of the most esteemed regicns
worldwide. Home to prestigious vineyards and winemakers who consistently achieve 100-point ratings, Mendoza offers unmatched terroir
and expertise. At CrowdFarming.Wine, we are deeply integrated within this vibrant community, collaborating with top talent to elevate the
guality of our clients' wines. Our strategic location ensures that every bottle reflects the unigue excellence Mendoza embodies.
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A fully
integrated,
turnkey
structure
covering every
stage of the
value chain.

From vineyard sourcing to
international
commercialization—under
one coordinated system.
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Wine styles and
profiles available for
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CATEGORY

WINE PROFILE

PROVENCE

NEW
WORLD

ICON

RESERVE

FRESH

Frovence style rose, onion skin color, fresh and smooth,
with well-marked citrus and floral notes without losing
its elegance.

Bright ruby roseé with aromas of fresh red fruit. Wine
made from the sangria/bleeding during the first stage
of fermentation of a red winemaking process.

Creamy, complex and long, with a delicate bouguet.
Oak passage that is easily detected on the nose. 6+
years of bottle-aging.

Balanced notes of fruit and wood creating an elegant
and fresh wine that allows 4+ years of aging in bottle.

Citrus and floral notes, with pale and bright yellow
hues. It has a marked acidity that makes it wvery
refreshing.

960
Bottles

960
Bottles

282 Bottles

564 Bottles

) BARREL

1200
Bottles




O
=2
<
O
at
O

m
Z
S

CATEGORY
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FRESH

ROSE

PROVEMCE

WINE PROFILE

Rich & elegant wines, with sweet tannins and
balanced oak Super complex wines with very lang
aging potential. Fruity and deep wine, pesticides
and chemical free.

Floral, fruity and fresh wines with friendly tannins
that keeps you going back to it. Freshness and
fruitiness based on a pesticides and chemical free
winemaking regime.

Citric  notes, bright color and lively acidity,
refreshing your palate in a warm summer day.
Pesticides and chemical free winemaking regime.

Provence style wine, with onion skin-like cclor,
freshness and fruitiness based on a pesticides and
chemical free winemaking regime.
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SPARKLING WINE
PROFILES

NMATURE: Up to 3 g/L of sugar

BRUT NATURE: Up to 7 g/L of sugar

EXTRA BRUT: Up to 11 g/L of sugar

BRUT: Up to 15 g/L of sugar

DEMI SEC: 35-50 g/L of sugar

SWEET: More than 50 g/L of sugar

CATEGORY & COST

ICON SPARKLING

and delicate copper color

pleasant attertasts

PRICE: $18.75
QUANTITY: 960 BOTTLES |

CUVEE SPARKLING

PRICE: $12.45
QUANTITY: 960 BOTTLES |

PREMIERE SPARKLING

ey-like amd crisg kling, ideal f

tank then cne year in bottle aging for a seconc forrma ntatior

PRICE: $9.69
QUANTITY: 960 BOTTLES |
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What does the cost!

Selection of grape varieties, vineyards, and terroirs

Harvesting and transportation of grapes.

Crushing and fermentation of grapes.

Racking and wine filtration.

Final wine bottling.

Customized bottles, capsules, corks, and boxes.

Label design, printing, and labeling.

vear of storage after labeling.

Management of registration and trademark fees
rrevocable titlefownership of the brand.
Assigned customer service representative.
Marketing and commercialization support.
Opening of an Instagram account.

Creation and posting of initial content.
Free access to the Crowdfarmingwine
e-commerce platform

Automatic membership to Wines of Argentina.
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Success Metrics & Milestones

= g dlﬂ:erent teI’I’OII’S CrowdFarming.Wine (CFW) manages vineyards across a
« diverse array of terroirs, each with unigue combinations of
Unprecedented Terroir-Driven Wine Diversity soil, climate, and viticultural practices. The profound impact
of these terroirs on the final polyphenolic composition of our
wines is remarkable, as the distinct conditions allow us to
craft wines with varied styles and aromatic profiles. By
combining multiple terroirs and wine valleys with a wide
range of varietals and various winemaking protocols; we
can produce an almost limitless array of wing styles,
meeting any commercial demand. This capability is
genuinely unparallieled in the industry.

Provincias: MENDOZA - SALTA, - PATAGOMIA - BUENDS AIRES - CORDOBA - ENTHE RIOS
Regiones: Valle de Uco - Primera Zona - Valles Calchaguias - Condoba - Litoral
Departamentos: Ludn de Cuvo - Maipl - Tupungato - Tunuyan - San Cardos - Calayate
Ident. Geogrdficas: Chacayes - Gualtallary - Los Carrillos - La Carrara - Agralo - Perdried




Success Metrics & Milestones

« 30+ wine-grape varietals

pPETITE SIRAH

2020

One of the most unique aspects of CrowdFarming.\WVine
(CEW) is its ability to offer an unparalieled variety of wines
through a single winemaking operational team. This is
achieved by managing and overseeing the entire process,
from vineyard to bottle, with complete control over the
grapes used in production. CPW has become a prime
example of sophistication in the wine business, providing
clients with an extracrdinary range of authentic wines. This
level of variety is truly unprecedented in the industry. As we
expand into additional regions like Chile, Uruguay, Spain,
Germany, and ltaly, the diversity of our wing offerings will
only grow, further enhancing the market positioning of
CHFW's brands and providing even more value to our clients.

malbec - cabemet sauvignon - merlot - carignan - grenache  tempranillo -
sangiovese - petit verdot - bonarda - cabernet franc - nebbiolo - teroldego -
marselan + pinot noir - tannat + mourvedre montepulciano - petite sirah -
carmenére - syrah - chardonnay - alvarinho- sauvignon blanc - torrontes -
riesling + saint jeannet - chenin - marsanne - roussanne : viognier -
gewurztraminer



Success Metrics & Milestones

=« 500+ private labels

AAN

In the development of more than 100 projects,
CrowdFarming.Wine (CFW) has created around 500 unhigue
labels for our clients, with an average of five different wine
types per project. This extensive portfolio demonstrates our
meticulous approach and strategic planning to ensure that
each brand iz well-positioned for success in the market. Our
team's design capabilities, flexibility, and expertise in crafting
brand identities and aesthetics underscore CFW's
commitment to delivering 100% authentic products that
stand out in a competitive industry.

Cur creative team, led by Julia de Paolis, works closely with
each client to understand their goals and expectations. This
close collaboration allows us to create unigue; artful designs
for every varietal, ensuring each wine has its own distinct
narrative. Julia's leadership is pivetal in driving our creative
vision, establishing CFW a

s a leading force in bespoke,
impactful design within the indus



Success Metrics & Milestones

« 100+ points of sale

Including Prestigious Hotels and Michelin-starred Restaurants
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In under two years, CrowdFarming Wine ([CFW) has achieved
significant growth in wine sales, securing placement in ower 100
exclusive, high-end points of sale. These venues are carefully
selected to align with the premium quality of our clients' wine
projects, and include some of the most iconic and prestigious
locations such as the Michelin-starred Don Julio, Gardiner
Happening, Palacic Dubau, Four Seasons Hotels, Buda, Artlab,
Canopy in Palm Springs, The Standard in Miami, and six top-tier
establishments in Brazil with Michelin mentions and stars, CFW is

committed to maintaining and enhancing these relationships
through a highly professional and dedicated approach, offering
monthly training sessions for restaurant staff and engaging closely
with head sommeliers to ensure they have an  in-depth
understanding of each client's wine brand. This meticulous
attention to detail and relationship management not only slevates
our clients' brands but also reinforces CPW's reputation as a
lzader inthe luxury wing market.



Success Metrics & Milestones

= 10 countries

Global Outreach: Argentina, Brazil, Colombia,

France, Garmany, United States, Canada & Mexico

Since its inception in 2018, CrowdFarming.Wine (CFW) has
rapidly expanded its global footprint, achieving significant growth

in wine exports despite initial challenges. Without prior

experience, strategic partnerships in each country, or an
optimized cost structure for global competitivensss, CRW has
successfully penstrated eight key markets across three

co, the United

centinents: Argentina, Brazil, Chile, Colombia, Mexi
States, Canada, France, Spain and Germany. This expansion is a
testament to our unwavering commitment to our clients' wine
brands, consistently delivering exceptional products that resonate
across diverse markets. Our success in these regions highlights
CFW's ability to navigate the complexities of the global wine

industry and underscores the tremendous growth potential that

lizs ahead



Success Metrics & Milestones

« Eco farming +clean tech

Optimizing Profits Sustainably via Precision Viticulture
Technology

At CrowdFarming Wine (CFW), sustainability is embedded in our
operating model and directly linked to asset performance and investor
retums. Since 2019, our vineyards have been certified glyphosate-free,
and all wines are vegan-certified, aligning preduction with evalving
global demand.

We implement precision viticulture through advanced sensor systems
that generate real-time agronomic data. This infrastructure increases
yield efficiency, optimizes cost structures, and enhances quality
consistency across our portfolio.

CrowdFarming.Wine has formally incorporated Kyminasi Technology
and serves as its official distributor. This propristary system applies
low-freqguency electromagnstic waves to support plant vitality and soil
health without chemical inputs or extemal energy sources.

The integration of this technology strengthens our technical platform,
increases vineyard productivity, and reinforces long-term land value.
CFW operates with scalable, science-based tools that support
sustained growth, operational control, and capital appreciation.



Success Metrics & Milestones

« 90+ points

Wine Hecognition and Awards
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The recognition and awards garnered by our clients' wines
serve as a powerful testament to the technical and
commercial excellence we deliver. These accolades provide
critical support and compelling arguments when promoting
our clients' wines and brands, especially in the highly
competitive wine industry, where the commercial aspect is
often the most challenging link in the value chain. High
scores from renowned journalists, international magazines,
and sommeliers significantly boost wine sales, particularly
for new brands with limited structures and sales volumes,
Despite these challenges, we are immensely proud of the
exceptional quality acceptance our wines have achieved, as
evidenced by 29 nominations and scores above 20 points,
This recognition places our wines on the radar of
enthusiasts, collectors, and wine lovers worldwide.



Success Metrics & Milestones

4] 60+ preSS featureS CrowdFarming.Wine (CPW) has gamered significant media

attention, reflecting the natural buzz and interest surrounding our
a wide range of media

business press 1o luxury lifestyle

publications, as well as exclusive wing industry and art-related

Forbes Entrepreneur media. This coverage is not limited to national platforms but
Jious outlets such

val Edition of Strive

for Perfection by St, James's House Group, among many others.
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As a result, CFW's brand recognition is rapidly growing,

Decanter positioning us as a sophisticat high-quality product that

stands out for s ."JIH.”.J[.}-.I'-.-":E and unique approach.
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A Luxury Wine Experience




CONTACTO

correo. info@crowdfarmingwine
Instagram: @ crowdfarming.wine
web: www.crowdfarmingwine
whatsapp: +5492612127479




